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BRAND VISIBILITY WITH NAMIC
NAMIC offers several options to help boost your marketing strategy and reach the most engaged and active insurance 
professionals in the field – NAMIC’s more than 1,500 member companies.

We can help you develop a custom package that offers extensive brand visibility to property/casualty insurance company 
decision-makers. 

DIGITAL STATISTICS

13%

57%

1 min and 17 sec

Morning News Summary annual average unique opens

Morning News Summary annual average daily click thru rate

Average time spent on NAMIC.org homepage

26,338

42,947

Page visitors per month on NAMIC.org

Insurance Uncovered podcast downloads 
*as of August 2022

https://www.namic.org/edu/sponsor
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NAMIC Morning News Summary is a daily email compilation of news and viewpoints about the property/casualty  
insurance industry. More than 16,600 property/casualty insurance professionals subscribe to this email publication.

MORNING NEWS SUMMARY CUBE ART SPECS

Artwork Size: 600 pixels wide x 500 pixels high

Acceptable Formats: .jpg 

Must provide URL. File names must NOT include spaces or special characters.

Artwork Policy: Artwork not conforming to the specifications will not run. Refunds will not be provided if unable to produce 
artwork per the specifications or deadlines.

MORNING NEWS SUMMARY – CUBE ART

Rates 1 placement 10 placements 15 placements 20 placements

Morning News Summary Cube $400 $3,250 $4,500 $5,000

600 px

500 px

$

$ = Market Member Credit

https://www.namic.org/edu/sponsor
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Exclusive Opportunity for Sponsors at Gold Level or Above: Share thought leadership content with the more than 16,600 
property/casualty insurance professionals who subscribe to the Morning News Summary email.

MORNING NEWS SUMMARY CONTENT SPECS
Location: Underneath the ‘Around the Watercooler’ section

Acceptable Content: Content must be thought leadership or educational in nature and relevant to NAMIC member interests.

Must provide headline (approximately 10 words), small excerpt that may trail off into content (approximately 25 words), and 
URL linking directly to content referenced. 

Content must be provided 10 business days prior to run date. 

Content Policy: Advertisements of goods and services are not permitted. Content must be accessible to all readers without 
requiring payment, popup, or login. Content must be accessible to all readers without requiring payment, popup, or login. 
Content not conforming to the specifications and will not run. Refunds will not be provided if unable to produce content per 
the specifications or deadlines.

MORNING NEWS SUMMARY – SPONSORED CONTENT

Rates 1 placement 15 placements

Morning News Summary Sponsored Content $600 $2,500

https://www.namic.org/edu/sponsor
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Exclusive Opportunity for Market Members: Design your own or use a NAMIC template to create a personalized email 
(one send) to as many as 5,000 unique addresses from the NAMIC database. Includes one test email, one round of edits, 
and unique open rate and click-through statistics upon request (once per send).

TARGETED EMAIL CONTENT SPECS
If you are providing a custom HTML email promotion, please follow the specifications below and make sure that your HTML 
code is valid (specifics on template options will be provided upon request). 

Artwork Size: Maximum email width: 640px 
 
Content Policy: NAMIC will not send emails with document attachments. All information should be included or linked to in 
the email body copy. 

�NAMIC will not send emails that include embedded video, animated gifs, background images, nested background colors, or 
CSS floats/positioning.

All emails are subject to NAMIC approval. NAMIC monitors usage of data and no address can be selected more than once in 
a two month period. Limitations exist with selection of addresses.

The footer of your email must contain: “You are receiving this promotion because you are a current NAMIC member.” Use 
only absolute links for images and host those images on a reliable server. More complete specifications will be provided once 
template or custom HTML format is chosen.

Template Options:

1                                                                                      2				     3

TARGETED EMAIL SERVICE

Rate 1 placement

Targeted Email Service 
*per email send regardless of total contacts included

$5,000*

TTaarrggeetteedd  EEmmaaiill  SSeerrvviiccee  SSppeecciiffiiccaattiioonnss  
 
TTeemmppllaattee  11  
  

  
  
Elements needed: 

1) Header / Logo Specifications (Choose one): 
a. Header:  

i. Minimum dimensions: width = 640px, height = 150px, 
resolution 72dpi, format jpg or png. File size approx.: 100-150 
kb (suggested) 

ii. Maximum dimensions: width = 1280px, height = 300px, 
resolution 72dpi, format jpg or png. File size approx.: 100-150 
kb (suggested) 

b. Logo: height:  
1. Minimum height: 150px at 72dpi. 
2. Maximum height: 300px at 72dpi. 

2) Image Specification: 
a. Minimum dimensions: width = 250px, height = 250px at 72dpi, format 

jpg or png. 
b. Maximum dimensions: width = 500px, height = 500px at 72dpi, format 

jpg or png. 
3) Copy: 

a. Please supply copy in a Microsoft Word file. You may bold or italicize 
any copy that you feel is appropriate. There is no word or character 
limit. 

b. You may include links in the copy. 
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Elements needed: 

1) Header / Logo Specifications (Choose one): 
a. Header:  

i. Minimum dimensions: width = 640px, height = 150px, 
resolution 72dpi, format jpg or png. File size approx.: 100-150 
kb (suggested) 

ii. Maximum dimensions: width = 1280px, height = 300px, 
resolution 72dpi, format jpg or png. File size approx.: 100-150 
kb (suggested) 

b. Logo: height:  
1. Minimum height: 150px at 72dpi. 
2. Maximum height: 300px at 72dpi. 

2) Image Specification: 
a. Minimum dimensions: width = 640px, height = 250px, resolution 

72dpi, format jpg or png. File size approx.: 100-150 kb (suggested) 
b. Maximum dimensions: width = 1280px, height = 500px, resolution 

72dpi, format jpg or png. File size approx.: 100-150 kb (suggested) 
3) Copy: 

a. Please supply copy in a Microsoft Word file. You may bold or italicize 
any copy that you feel is appropriate. There is no word or character 
limit. 

b. You may include links in the copy. 
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Elements needed: 

1) Header / Logo Specifications (Choose one): 
a. Header:  

i. Minimum dimensions: width = 640px, height = 150px, 
resolution 72dpi, format jpg or png. File size approx.: 100-150 
kb (suggested) 

ii. Maximum dimensions: width = 1280px, height = 300px, 
resolution 72dpi, format jpg or png. File size approx.: 100-150 
kb (suggested) 

b. Logo: height:  
1. Minimum height: 150px at 72dpi. 
2. Maximum height: 300px at 72dpi. 

2) Image Specification: 
a. Minimum dimensions: width = 250px, height = 250px at 72dpi, format 

jpg or png. 
b. Maximum dimensions: width = 500px, height = 500px at 72dpi, format 

jpg or png. 
3) Copy: 

a. Please supply copy in a Microsoft Word file. You may bold or italicize 
any copy that you feel is appropriate. There is no word or character 
limit. 

b. You may include a bulleted list with your copy. Please indicate what 
text you would like in each column. Otherwise we will try and split it 
evenly. 

c. You may include links in the copy. 

$

$ = Market Member Credit

https://www.namic.org/edu/sponsor
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All NAMIC market members are included in the NAMIC.org Member Marketplace – a widely recommended resource for 
primary carrier members looking for vendor products and services. Profile enhancement opportunities are available to 
showcase your company and increase traffic to your website and/or content. 

BENEFITS INCLUDED

  •  �Company Category (as many as two  
for navigation)

  •  Company Name

  •  Company Description (up to 50 words)

  •  Company Address

  •  Company Phone Number

  •  Company Website

  •  Logo

MEMBER MARKETPLACE ENHANCEMENTS

Benefit Frequency Price

Contact Name and Email Yearly $100

Social Media Profile Links Yearly $100

Member Company Testimonial Yearly $100

Additional URL Link Yearly $100

PDF/Whitepaper Quarterly $1,000

Banner Advertisement Quarterly $1,000

Commercial Advertisement Quarterly $2,500

Member Marketplace Landing  
Page Web Banner

Yearly $10,000

National Association of Mutual Insurance Companies

3601 Vinvennes Road
Indianapolis, IN 46268
Telephone (317)875-5250
Website: www.namic.org 

Second Website Link

NAMIC’s strength is a reflection of its more than 1,500 member companies that 
come together to accomplish objectives more effectively as a group than as separate 
companies. Members connect to and through NAMIC on a wide variety of activities and 
topics, all designed to help them better serve their policyholders.

There are many opportunities to guide and direct the association by participating in 
one of the many boards, committees, task forces, and working groups that focus on 
important issues facing property/casualty insurers. The association offers a wide variety 
of educational events and programs as well as products and services, all for the benefit 
of it diverse membership.

$

$ = Market Member Credit

https://www.namic.org/edu/sponsor
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This full-width banner on the NAMIC.org homepage can help gain brand visibility. NAMIC.org boasts more than 26,000 
visitors monthly.

HOMEPAGE FOOTER BANNER SPECS 

Must provide URL. 

Content Policy: Content not conforming to the specifications will not run. Refunds will not be provided if unable to produce 
content per the specifications or deadlines.

Items to be submitted to NAMIC:
�Background Color: 
You may either choose a white or color background. For a color background, you must provide a hex code, which is used to 
specify a color in a web setting. Often, these are within brand specifications that accompany a company’s logo. If you don’t 
have that hex code available, a hex code picker such as the one found at this link can be used. You can also use a hex code 
picker to help find a hex code from an image using a tool such as the one found at this link.

Logo:
�Reverse logo (white logo): .png or .eps format to be used on a color background.
Color logo: .png or .eps format to be used on a white background.

Text: 
Headline Text: 40 character count limit, including spaces
Second Line of Text: 95 character count limit, including spaces
Call-to-Action Text: 15 character count limit, including spaces
For color background, text will be in white.
For white background, text will be in black.

1

2

3

4

5

HOMEPAGE FOOTER BANNER

Placement

Rates 4-Week Placement 16-Week Placement 52-Week Placement

Homepage Footer Banner $500 $1,450 $4,750

CONNECT WITH USOpportunities to improve your professional skills are easy to dismiss when
other tasks take priority. Attend Claims Conference to devote time
effective performance appraisals, presentation skills, and constructive
conflict http://bit.ly/1zyuKLw

3  D AY S  A G O

© Copyright 2017, National Association of Mutual Insurance Companies (NAMIC). By using this website, you agree to the terms of our visitor agreement.

Indianapolis -317.875.5250  |  Washington, D.C-202.628.1558

  “ Our Insurance companies should think not about
how they will do business today, but how they will do it tomorrow.”

-  ALTON ANDERSON, SENIOR EXECUTIVE, BOLT

Upcoming Events
Upcoming Events

CONNECT WITH USOpportunities to improve your professional skills are easy to dismiss when
other tasks take priority. Attend Claims Conference to devote time
effective performance appraisals, presentation skills, and constructive
conflict http://bit.ly/1zyuKLw

3  D AY S  A G O

  “ Our Insurance companies should think not about
how they will do business today, but how they will do it tomorrow.”

-  ALTON ANDERSON, SENIOR EXECUTIVE, BOLT

2018 CLAIMS CONFERENCE

Hilton Orlando - Lake Buena Vista

Lake Buena Vista, FL

February 6-8, 2018  REGISTER NOW

2018 NAMIC COMMERCIAL
LINES SEMINAR

Renaissance Chicago Downtown

Hotel - Chicago, IL

CEO ROUNDTABLES
CONFERENCE

Renaissance Vinoy St.

Petersburg, FL

April 2- 4, 2017 

© Copyright 2017, National Association of Mutual Insurance Companies (NAMIC). By using this website, you agree to the terms of our visitor agreement.

Indianapolis Office: (317) 875.5250  |  Washington, D.C Office: (202) 628.1558

THE MOST TRUSTED NAMIC SPONSORS

VIEW FULL CALENDAR

Shaping Our Mutual Future
Namic is the largest property/casualty insurance trade association in the country.

Join Today >>
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other tasks take priority. Attend Claims Conference to devote time
effective performance appraisals, presentation skills, and constructive
conflict http://bit.ly/1zyuKLw
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1
3

4

5

Member Marketplace
Resources and solutions you need from NAMIC member providers.
Visit the Marketplace>>

1

2

3

4

5

Member Marketplace
Resourses and solutions you need from NAMIC member providers.
Visit the Marketplace >>

2

Member Marketplace
Resourses and solutions you need from NAMIC member providers.
Visit the Marketplace >>

$

$ = Market Member Credit

https://www.namic.org/edu/sponsor
https://www.google.com/search?q=hex+color+picker&rlz=1C1GCEV_en&oq=hex+color,&aqs=chrome.1.69i57j0l5.2422j0j8&sourceid=chrome&ie=UTF-8
https://imagecolorpicker.com
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Select NAMIC.org interior webpages allow for banners. Take advantage of this opportunity to reach a targeted audience.

INTERIOR WEBPAGE BANNER SPECS 

Details: Company selects an interior webpage on NAMIC.org (subject to approval and availability).

Artwork Size: � 1960 pixels wide x 270 pixels high

Acceptable File Formats: .jpeg or .png

Must provide URL.
Artwork Policy: Artwork not conforming to the specifications will not run. Refunds will not be provided if unable to produce 
artwork per the specifications or deadlines.

INTERIOR WEBPAGE BANNER

Rates

Interior Page Banner Call for pricing

1960 px

270 px Watch Our New Product Take Off.

Watch Our New Product Take Off.

https://www.namic.org/edu/sponsor
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Insurance Uncovered delivers news and in-depth interviews specifically designed for the property/casualty insurance market. 
The bi-weekly episodes highlight stories about innovation, critical state and federal issues, and industry events.

INSURANCE UNCOVERED PODCAST COMMERCIAL SPECS 

Details: Select from one 30-second commercial spot or two 15-second commercial spots in one podcast.

Acceptable File Formats: .mp3 or .wav

Must provide URL.

INSURANCE UNCOVERED PODCAST COMMERCIAL

Rates 1 placement 2 placements 3 placements 4 placements

Insurance Uncovered Podcast Commercial $600 $1,000 $1,300 $1,600

DON’T JUST READ. LISTEN.
 Uncover the latest insurance industry headlines straight from the experts.

$

DISASTERS DRONES BLOCKCHAIN AUTONOMOUS 
VEHICLES

TALENT GAPDISTRACTED 
DRIVING

Download new podcast episodes every two weeks on these  
platforms or at namic.org/insuranceuncovered.

$

$ = Market Member Credit

https://www.namic.org/edu/sponsor
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NAMIC’s promotional emails offer opportunities to reach targeted audiences.

PROMOTIONAL EMAIL BANNER SPECS 

Artwork Size: � 1280 pixels wide x 300 pixels high

Acceptable File Formats: .jpeg or .png

Must provide URL.
Artwork Policy: Artwork not conforming to the specifications will be rejected. Refunds will not be provided if an advertiser is 
unable to produce artwork per the specifications.

PROMOTIONAL EMAIL BANNER

Rates 1 Placement

Promotional Email Banner Advertisement - Call for Options and Pricing Starting at $600

Come See How Our 
Ideas Work For You

CLICK HERE

1280 px

300 px

Come See How Our 
Ideas Work For You

CLICK HERE

https://www.namic.org/edu/sponsor
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NAMIC DIGITAL MEDIA KIT

NAMIC’s CEO gives his perspective on industry topics in a first-person email that reaches more than 18,000 
property/casualty insurance leaders.

CEO PERSPECTIVE EMAIL BANNER SPECS 

Artwork Size: � 1280 pixels wide x 300 pixels high

Acceptable File Formats: .jpeg or .png

Must provide URL.
Artwork Policy: Artwork not conforming to the specifications will not run.  
Refunds will not be provided if unable to produce artwork per the  
specifications or deadlines.
Please Note: CEO Perspective emails are not prescheduled.  
Banner placement is based on date of purchase and availability.

CEO PERSPECTIVE EMAIL BANNER

Rates 1 Placement

CEO Perspective Email Banner - Limited Quantities Available $3,700

Come See How Our 
Ideas Work For You

CLICK HERE

1280 px

300 px

Come See How Our 
Ideas Work For You

CLICK HERE

$

$ = Market Member Credit

https://www.namic.org/edu/sponsor
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NAMIC DIGITAL MEDIA KIT

OTHER OPPORTUNITIES

EVENT SPONSORSHIP OPPORTUNITIES 

IN MAGAZINE

For more information on advertising in the print and/or digital versions of IN magazine, please visit the magazine’s media kit 
or contact Molly Keiser, sponsorship and advertising director, for details.

Event sponsorships with NAMIC are also available. Please contact Molly Keiser, sponsorship and advertising director, or 
Conner Tribby, business development manager, for details.

https://www.namic.org/edu/sponsor
https://www.namic.org/pdf/mediacenter/MediaKit.pdf
mailto:mkeiser%40namic.org?subject=In%20Magazine%20Advertising
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