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Session Description: 

Telematics, a historically unprecedented fusion of sensory technology and analyzable data, is 

creating new opportunities in personal lines and commercial lines auto insurance, and it reflects 

a broader movement toward “connected consumers” and shifting customer expectations. 

Insurers who utilize the behavioral data and policyholder connectivity offered by telematics can 

uncover benefits to underwriting practices and customer retention, potentially accelerating top-

line growth and bottom-line improvement. Join the D-rive team to learn more about the 
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growing adoption of telematics in the auto insurance market and hear unique insights from 

industry experts on how to best test, launch, and integrate a telematics solution in the auto 

insurance business. 

 

Learning Objectives: 

 Provide an overview of the state of the auto insurance telematics market today and 

consumers’ attitudes on mobile telematics; 

 Highlight recent advancements in mobile technology and analytics that make data 

capture seamless for consumers and insurers; 

 Communicate the applications of driving behavior data to existing and new business; and 

 Offer insight on how to test and launch a telematics program. 

 


